KASAI CITY Public Relations No.595 TR 25 11 B 1 BRET

| 2013

AE
NI EESFEEDOZ [NNfAhEE T1&5TE p2-3
pmAEmEENY R—42—%8& p3 LnEEROI—F— p9
0 TRBELENERM AHIE p4 BV EY IR p10
NRER - FEEMEEEROF b1 LD p5 535 E LB ™A i p12
0 NEmAATENO—T—7 | EEHRLET p6 [DEBRE - ARV B, <5L. BEER p13
NEA6EMAREEAE BEBDEBHBEDE A p7 FNRHEEE ILGR#ES p18
NEFADAFZ DS E p8 NANBWMEHERE T T AT 1\ A B p20

W 46 EINMBETHFETAEREN
MEFFEEARERAD 108 6 B, 7SIV VAT 7 LTTHN, 16 BERREAR—YDERDREFHN 800 ADBM, BFEHRDILEFE
EADBFEEE LE LIc, FBEARTH 2500 ABVFERL. AR—YOUEBRLE LT (REIG4X—J ARDEBRIZ 7 X—IVBR),

=




